Industry Practice Expo Invited Talk

To Buy or Not to Buy — That is the Question

Oren Etzioni
Computer Science & Engineering
University of Washington

etzioni@cs.washington.edu

ABSTRACT

Shopping can be decomposed into three basic questions: what,
where, and when to buy? In this talk, I’ll describe how we utilize
advanced data-mining and text-mining techniques at Decide.com
(and earlier at Farecast) to solve these problems for on-line
shoppers. Our algorithms have predicted prices utilizing billions
of data points, and ranked products based on millions of reviews.

Categories and Subject Descriptors
H.3.5 [Information Storage and Retrieval]: Web-based
services; Commercial services.
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